‘P.R. PROFESSIONAL EXPERIENCE’

Postal Service Launches College Contest to Promote NetPost®, Click-N-Ship® and Direct Malil

February 3, 2006 (New York, NY) — The U.S. Postal Service is proud to announce the launch of the “P.R.
Professional Experience,” (www.usps.com/communications/prpe) a contest in which student teams from
colleges and universities in New York, New Jersey and Connecticut compete to see who can devise the
best public relations campaign for the Postal Service’s online products NetPost® (www.usps.com/netpost),
Click-N-Ship® (www.usps.com/clicknship) and Direct Mail (www.usps.com/directmail).
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Participating students could win over $2500 in prizes sponsored
by Microsoft, JetBlue Airways and Travel Pro, and the chance

Tri-state student teams have until February 15 to send in their
Participation Forms. A one-page synopsis of the team’s proposed
PR campaign must be postmarked by March 1, 2006 and received
*' by March 6, 2006. Entries will be narrowed down to sixteen semi-
finalist teams, who will each develop and submit a public relations
campaign that targets 18 to 34 year-olds. Those teams will be
narrowed down to six finalists, who will present their campaigns to
a panel of celebrity judges at an awards ceremony in May.
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ABOUT THE U.S. POSTAL SERVICE

Since 1775, the U.S. Postal Service has connected friends, families, neighbors and businesses by mail. An independent federal agency, the Postal
Service makes deliveries to more than 142 million addresses every day and is the only service provider to deliver to every address in the nation. The
Postal Service receives no taxpayer dollars for routine operations, but derives its operating revenues solely from the sale of postage, products and
services. With annual revenues of $69 billion, it is the world's leading provider of mail and delivery services, offering some of the most affordable
postage rates in the world. Moreover, today's postage rates will remain stable until at least 2006. The U.S. Postal Service delivers more than 46
percent of the world's mail volume-some 206 billion letters, advertisements, periodicals and packages a year-and serves seven million customers
each day at its 37,000 retail locations nationwide.
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U.S. POSTAL SERVICE CHALLENGES
COLLEGE STUDENTS WITH
P.R. PROFESSIONAL EXPERIENCE

February 1, 2006 (NEW YORK) The U.S. Postal Service
and the 135" Street Agency are proud to announce the
launch of the “P.R. Professional Experience,” a contest in
which student teams from colleges and universities in New
York, New Jersey and Connecticut compete to see who
can devise the best public relations campaign for the Postal
Service’s online products NetPost®
(www.usps.com/netpost), Click-N-Ship®
(www.usps.com/clicknship) and Direct Mail
(www.usps.com/directmail). With prizes sponsored by
Microsoft, JetBlue Airways and Travel Pro, the P.R.
Professional Experience is sure to be an exciting event.

Tri-state students have until March 1 to apply. Entries will
be narrowed down to sixteen semi-finalist teams, who will
each develop and submit a public relations campaign that
targets 18 to 34 year-olds. Those teams will be narrowed
down to six finalists, who will present their campaigns to a
panel of celebrity judges at an awards ceremony in May.
Each member of the winning team will receive over $2,500
in prizes and the chance to have their winning campaign
featured in a future Postal Service promotion!

For more information about the P.R. Professional
Experience, log on to
WWW.USpS.com/communications/prpe.
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